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New On Main Street

Gallo Tropical at 3 East Main Street, has expanded with the addition of  a
new dining room behind the folding doors on the right. The doors provide
for fresh air dining. The owners are Carlos and David Bustamante.

The Bull & Bear, a bar and restau-
rant, has opened in the 114 West
Main Street space that was previ-
ously Donato’s. The Campbell fam-
ily is the owner.

Finest Fitness, a well equipped
gym, is open at 208 East Main
Street. The owners are Steve and
Violet Curran. 

Brian Foley is Parade Grand
Marshal

Newly
elected
Brookhaven
Town
Supervisor Brian
X. Foley will be
the Grand
Marshal for the
Patchogue St.
Patrick’s Parade

on March 26. The parade kicks off
on East Main Street at 2 p.m.

A native of Blue Point, Brian,
whose father John is a previous
Grand Marshal, served for twelve
years as a Suffolk County Legislator
before being elected Town
Supervisor in November.

His community service
includes the Greater Patchogue
Chamber of Commerce as well as
the Brookhaven Roe YMCA Board
of Directors, and the Brookhaven
Memorial Hospital Advisory Board.,
He is Past President Suffolk County
Community Mediation Center, Past
Chairperson Sunrise District Boy
Scouts of America, and Suffolk
County Coalition Against Domestic
Violence.

He lives in Blue Point with his
wife and two children.



The Wrenditions and special guests, The Duprees.
For tickets and information call 516 822-9611. VIP
tickets: $43.00, General Admission: $38.00.

Sunday, Mar. 5—Atlantic Wind Symphony ,
Patchogue Theatre, 3 p.m.

Thursday, Mar. 9—Free Concert, United
States Air Force Band of Liberty's Ambassador Jazz
Ensemble, Patchogue Theatre, 7 p.m., 207-1313.

Thursday, Mar. 9 — Patchogue Garden
Club, Third Annual Think Spring Luncheon,
Mediterranean Manor, 10:30 a.m. Basket Auction,
Creative Pot Plantings, Special Guest Speaker:
Gisbert Auwaerter, $32,  289-5305.

Friday, Mar. 10—Murder at the Speakeasy,
at 7:30 p.m. at Villa Lombardi, Holbrook, presented
by the Woman's Club of Patchogue. $65.00 per per-
son. For tickets call Donna Minardi 631 654-1117 or
Lynne Marchiano, 331-2444.

Saturday, Mar. 11, 5:30 p.m.—St. Patrick
Corned Beef & Roast Chicken Dinner, United
Methodist Church of Patchogue, $10, 475-0381.

Thursday, Mar.16— Grants Committee,
Chamber office, 10 a.m., 475-0121.

Friday, March 17—25th Annual Long Island
Community Mental Health Awards Luncheon pre-
sented by the Federation of Organizations. For more
information call: 631 669-5355.

Saturday, Mar. 18—Jazz Band Showcase,
Patchogue Theatre, 7 p.m., 207-1313.

Sunday, Mar. 19—May the Road Rise to
Meet Ye 5K Run, St. Frances de Sales, Division St.
and S. Ocean Ave., 9:30 a.m., 475-4302.

Sunday, Mar. 19—Hansel and Gretel,
Patchogue Theatre, 3 p.m., 207-1313.

Tuesday, Mar. 21 — Villlage Election

Sunday, Mar. 26—St. Patrick Parade, Main
Street. 2 p.m., 475-4302.

Tuesday, Mar. 28— General Meeting,
Advertising/ Media Showcase, Patchogue Medford

Save These Dates
Thursday, Feb. 2—St. Joseph's College

presents a lecture on life, death and meaning of
Dietrich Bonheffer by Dr. Geoffrey Kelly of La Salle
University in Philadelphia at 12:30 p.m. and &:30
p.m. in McCann Conference Room in O'Connor Hall
at 155 W. Roe Blvd. Patchogue. Free and open to
the public. For information call  447-5864.

Sunday, Feb. 5—Little Toby Walker Plays
the Blues, Patchogue Medford Library,  alll are wel-
come, 2:30 p.m.

Tuesday, Feb. 7—Chamber Networking,
Harbor Crab, 116 Division Street, Patchogue, 6-8
p.m., cash bar. Call 475-0121.

Wednesday, Feb. 8—Update on Women's
Health Management, Speaker: Dr. Patricia Ardise
from University Hospital at Stony Brook, Patchogue
Medford Library, 7 p.m., 654-4700.

Thursday, Feb. 9—Rotary Club of
Patchogue "Spring into Fashion" 6:30 p.m.-10:30
p.m. at West Lake Inn, 322 W. Main St., Patchogue.
For more information call Theresa Puglia at 803-
0268.

Saturday, Feb. 11—LASER SPECTACU-
LAR with the music of Pink Floyd choreographed
with colorful lasers and lighting effects, Patchogue
Theatre, 7:30 p.m. and 10:30 p.m., 207-1313.

Sunday, Feb. 12—All School Community
Talent Show, Patchogue Theatre, 7:00pm, 207-1313.

.Saturday, Feb. 18—A Valentine Legends of
Rock and Roll concert, featuring a Billy Joel, Steely
Dan and Chicago Tribute, Patchogue Theatre, 7:30
p.m., 207-1313.

Wednesday, Feb. 22—Celebrating 25 Years
of Patchogue-Medford Library on Main Street,
refreshments between 1-3p.m., Amnesty from all
fines, Raffle...

Friday, Feb. 24— Raposo and Last Week in
Concert, also featuring Stars in December, SGT,
Steal The Air, Patchogue Theatre, 7 p.m., 207-1313.

Saturday, Feb. 25—Ronan Tynan
with the Hibernian Festival Singers,
Patchogue Theatre, 8 p.m., 475-0121.

Sunday, Feb. 26—Pilot Club
Annual Theatre Party, "Dream a Little
Dream", Theater Three, Port Jefferson,
reception 1 p.m., show 3 p.m., 286-1659.

Tuesday, Feb.28—Chamber
General Meeting, TBA

Saturday, Mar. 4—"At the Hop"
Golden Oldies Spectacular presented by
Mickey B 7:30 p.m. at the Patchogue
Theatre, starring: Danny and the Juniors,
Cleveland Still and the Dubs, Randy and
the Rainbows featuring Randy Safuto, The
Del Vikings, Freddie Scott, The Fireflies,
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Library, 7-9 p.m., 475-0121

Thursday, Mar. 30—Brookhaven Chamber
of Commerce Coalition, Extreme Small Business
Make Over Networking Event, Town of Brookhaven.
Call: 475-5019.

Saturday, Apr. 1—Zebra and The Good
Rats, Patchogue Theatre, 8 p.m., 207-1313.

Saturday, Apr. 8—The Led Zeppelin
Experience with Hammer of the Gods, Patchogue
Theatre, 8 p.m.. 207-1313.

Friday, Apr. 21—Storyteller Bill Harley,
Patchogue Theatre, 7 p.m., 207-1313.

Friday, Apr. 28–May 13—What the Rabbi
Saw, Clare Rose Playhouse, St. Joseph's College,
654-0199.

Saturday, May 20—Arthritis Foundation's
Arthritis Walk 2206, at Belmont State Park, starting
at 10:00 a.m., 869-5181.

Sunday, June 4—Atlantic Wind Symphony ,
Patchogue Theatre, 3 p.m., 207-1313.

Friday June 9–29— Annual Foster
Grandparent Program Senior Expo & Luncheon
presented by the Federation of Organizations, 669-
5355.

Saturday, June 24—Golden Oldies
Spectacular at the Patchogue Theater at 7:30 p.m.
starring: Darlene Love, The Chaperones with Vito
Balsamo, (Former lead singer of Vito and the
Salutations), Eugene Pitt & The Jive Five, Norman
Fox & The Rob Roys, Lenny Cocco & The Chimes,
The Cleftones, and Rick Virga and All The Kings
Men with his Elvis Las Vegas Revue,  516 822-
9611.

Friday, July 7-23—Over the River and
Through the Woods, Clare Rose Playhouse, St.
Joseph's College, 654-0199.

Friday, Oct.20–4— Annual New York City
"Journey of Hope" Community Mental Health
Awards Luncheon, presented by the Federation of
Organizations, 475-0121.



New Members in January
Finest Fitness Health & Sports Club, Steve & Violet Curran, Gym, 208

East Main St., Patchogue, NY 11772, 730-8820, www.finestfitness.net.

Patchogue Theatre for the Performing Arts, Clara Iacopelli, Performing
Arts Center, P.O. Box 2400, Patchogue,  NY 11772, 207-1313,
www.patchoguetheatre.com.

Thursday's Child Inc., Gregory Noone, Charity, 80 Terry St.,
Patchogue NY 11772, 447-5044, www.thursdayschildofli.org.

Main Street Kiosks
The sidewalk kiosks are great

places to advertise events. They are
now being maintained on a regular
schedule by Nancy Schaefer.

Please drop your posters off at
the office by the first and third
Thursdays of each month.



Customers with Disabilities
Making it possible for customers

with disabilities to purchase your
goods and services is an important
part of complying with the
Americans with Disabilities Act. This
article (adapted from the ADA web-
site) focuses on communication.

Under the ADA, businesses are
expected to communicate effectively
with customers who have vision,
hearing, or speech disabilities, and are
responsible for taking the steps that
are needed for effective communica-
tion. Business owners or managers
must decide what assistance is appro-
priate, depending on the nature of the
communication and the customer’s
normal method of communication.

The rules are intentionally flexi-
ble. Different businesses may need
different solutions, because the nature
of their communications are differ-
ent. Also, different customers need
different solutions, because the nature
of their disabilities are different.
Practical solutions

The aim is to figure out practi-
cal solutions that allow you to com-
municate with customers who have
disabilities, fit with your type of busi-
ness, and comply with the ADA. 

For relatively simple and straight-
forward transactions

You can speak or read information to a
customer who is blind or has low vision.

You can use facial or body gestures that
express information, point to information, or
write notes to communicate with a customer
who is deaf or hard of hearing.

You can read notes written by a cus-
tomer who has a speech disability, or read or
listen to the words communicated by the cus-
tomer’s “communication board.”

Customers who are blind may also
need assistance in finding an item or in
maneuvering through your business’s space.
For more extensive or complex commu-
nications

For people who are blind or have low
vision, printed information can be provided
in large print, in Braille, on a computer disk,
or in an audio format (such as an audio CD,
cassette, or MP3 player), depending on what

is usable for the particular customer. A mag-
nifying glass can also help a person with low
vision to read printed materials.

For people who are deaf or hard of
hearing, spoken information can be provided
using a sign language interpreter, an oral inter-
preter, a printed transcript of the words that
are usually spoken, or a service called “real-
time captioning” which is explained later.

Usually the customer will tell
you what technique he or she needs
or will ask which ones you provide.
Or, you can ask what technique he
or she normally uses. 
What visual information does
your business provide?

Businesses that display mer-
chandise, labels, or signs (but do not
hand out printed materials) can usual-
ly conduct business successfully by
speaking or reading information to a
customer who is blind or has low
vision. They can also assist a cus-
tomer who is blind by locating and
retrieving a product from a display
shelf, describing the visual features of
a product or the layout of an area, or
helping the customer locate where to
sign the credit card slip. Most busi-
nesses fall in this category.

Businesses that hand out sim-
ple printed materials have several
options. A restaurant, for example,
can have its waiters read the menu to
a diner who is blind or can provide
an audio recording of the menu. For
customers who have low vision, the
restaurant can have some menus
printed in larger print or can keep a
magnifying glass available for cus-
tomer use (and a flashlight in low
light situations). These techniques
also work for small brochures, flyers,
and other simple printed materials
that are provided to customers. When
these techniques are offered, it is not
necessary to provide the materials in
Braille.

Businesses that rely on printed
materials to communicate extensive
or specialized information must be
prepared to deal with customers who
use different techniques for absorbing

printed information. Materials such
as sales contracts or insurance policies
should be made available in alterna-
tive ways, such as on a computer
disk, in an audio format, in Braille, or
in large print, so the customer can
adequately study the information.

The important thing is to find
out what technique(s) a particular
customer can use. 
What oral information does
your business provide?

For short, simple conversations,
most businesses can successfully com-
municate with a customer who is
deaf or hard of hearing by using ges-
tures and notes.

For standardized tours and simi-
lar activities, businesses can provide a
printed transcript of the words that
are usually spoken, so the customer
can follow along during the tour.

For legal or medical consulta-
tions; house, loan, or auto negotia-
tions; training programs; and other
extensive conversations, businesses
must be prepared to deal with cus-
tomers who use different techniques
for absorbing oral information.

Generally, a sign language inter-
preter is required for complex com-
munications when the customer’s pri-
mary method of communication is
sign language. 

An oral interpreter may be
required to communicate with a cus-
tomer who has been trained to
speechread (read lips). Normally,
only about a quarter of English
words can be seen on the mouth. An
oral interpreter uses specialized
mouth and hand gestures to reinforce
what the speaker is saying to the cus-
tomer.

Many people who lose their
hearing later in life never learn sign
language or speechreading. When it is
necessary to communicate orally
with a customer, face the customer,
speak clearly, do not cover your

Continued on Page 4



North Fork Bank—Commerce Bank—Bank of New York—Keyspan—Roe Agency—
Brookhaven Eye Surgery—Horizon Realty—112 Sewing Supply—333 East Main St. Wines &
Liquors—Aamco Transmissions—Act 1 Entertainment—All Check Cashing—American Dance Theatre—
American Mobile Home Leasing—American Muffler Shop—Amvets Post #111—Anytime Master Lock & Safe
Service—Arrow Security—Asean Capital—Associate Prime Meat Market—Astoria Federal Savings Bank—
Audio Center—Auto World USA—Avenue Sound—Avey Electric—Avon—Awards & Gifts, Inc.—Dr. Steven B.
Axt, D.P.M., P.C.—Bank of America—Kellyann Barget—Douglas Barna—Diana Barnett—Pamela K. Barr—
Baruti Construction—Bay Harbour Group—Beer/Smoke/Food Market—Bellbrook Realty—Belzak &
Bodkin Realty—Beyond The Unexplained—Black Tie Chem-Dry—Blue Moon Enchanting Boutique—Blue Point
Brewing Co.—Blum’s of Patchogue—Elaine Borowski—Josephine & Howard Brennan—Briarcliffe College—
BrickHouse Brewery—Brookhaven Business & Professional Women—Brookhaven Eye Surgery—
Brookhaven Health Care—Brookhaven Memorial Hospital—Brookhaven Opticians—Brown’sJeep-
Chrysler-Suburu—Burton, Behrendt, Smith—C&J Enterprises—Camera Concepts—Carl & Bob’s of
Patchogue—Gail Carter—Casa DiMario—Casino Cafe at Davis Park—CBS Discount Stores—Centennial
Insurance Agency— Certified Appraisal—Certified Transmission Repair—Cherkin Chiropractic—Childtime
Learning Center—Chiropractic Center of Patchogue—Choice Home Mortgage—CHS Home Support
Services—Church of St. Francis de Sales—Clare Rose—Coldwell Banker Residential Brokerage—Coleman
Cesspool Service—Colony Shop—Community Housing Innovations—Conference Associates—
Congregational Church of Patchogue—James Conklin, Jr.—Costco—Country Kitchen—Joseph & Nan
Cozine—CPD Computer—Nancy R. Cronin—Cue Brokerage—Curves—Customweld Industries—CYA Action
Funwear—Louis D’Ambrosio—Dave’s Liquidation Outlet—Sanford Davidow—Davis Park Ferry—DelFiore
Pizza Co.—Delfiore Pork Stores—Delta Transmission—Desing Family Chiropractic—Designscapes—Diamond
Service Co.—Dranitzke, Lechtrecker, & Trabold—Dublin Deck—E&R Tax and Business Services—Economic
Opportunity Council of Suffolk—Emanuel Lutheran Church & School—Enright Court Reporting—Dr.
Albert Esposito—Esposito, Fuchs & Tarmina—Family Melody Center—Fantastic Gardens of Long Island—
Federation of Organizations—Fiber-Shield Industries—Finest Fitness Health & Sports Club—Fireworks By
Grucci—Fiori Enterprises—First Baptist Church—Fitness Technology—Floral Designs of Patchogue—
Frank M. Weeks Yacht Yard—Connie & Arthur  Fuccillo—Future Window Cleaning—G&M Dege Inc.—Gallo
Tropical—Gino’s Pizzeria—Gold Palace Jewelry—Dr. Joseph Graskemper—Great South Bay Computer
Services—Great South Bay Lions Club—Great South Bay Realty—Grucci & Associates—Hamlet Realty of
Suffolk—Hampton Drainage & Paving—Hampton Inn Brookhaven—Harbor Crab Co.—Harborside
Restaurant—Help-U-Sell All Island Realty—Hans Henke—Gary Herold—Holiday Inn, Ronkonkoma—Home
Hearing Care—Honesty Realty—Horizon Mortgage—Hough & Guidice, Ronald Bush Realty–Howard’s
Cafe—Independent Recovery Resources—In Sync Productions—Ernest B. Ipke—Island Grill—Island
Kiitchens & Baths—J Signs—Jeans Town—Jeffersonian Democratic Club—Joseph Natalie Agency, Inc.—J&J
Sports—Jubilee Creations—Kathleen M. Garlini—Keegan & Keegan—David M. Kennedy—Kiddie Kollege—King
of Clean—Kiwanis Club of Patchogue—Knights of Columbus—L&C Catering—L.I. Home Inspectors—L.I.
Pulse—La Confianza Mini Market—Lady & The Tramp—Lake house Bridals—Landings at Patchogue—Lawan
Authentic Thai Restaurant—Law Offices of Patricia K. Romeo—Law Office of Allan Raymond Barr, P.C.—
Law Offices of Paul K. Siepmann—LCR Productions—Leeward Cove Marina South—Lighthouse Mission—
Lindy’s Taxi—Lions Club of Patchogue—Little Treasures Child Care—Long Island Advance—Long Island
Care at Home—Long Island Natural History Museum—Long Island Pulse—Louis XVI—Luigi’s Italian Frozen
Deserts—Lutheran Church of Our Savior—Maloney Family Funeral Homes—Marran & Sons—Mayers
Flower Cottage—McDonalds—McGiff & Zukowski—McGuire All Brand Hearing Aid Service—Frank
McInerey, Esq.—McPeak’s Adult Home—The Media Production Box—Medicine Shoppe—MediHealth—
Mediterranean Manor—Mercy Center Ministries—Merle Norman Cosmetics—Miller’s Mint—Minuteman
Press of Patchogue—Morgan’s Beach House Restaurant and Marina—Mortgage Concepts—National
Roofing Supplies—Neil Buick—Newsday—New York Design Studio—New York Life Insurance Co.—Niemeyer
Advertising—Night Scan Security—Nissan 112 Sales Corp.—Nolan’s Auto Collision—O’Neills Sales &
Exchange—Oasis Ministries—Okey Dokey—On The Waterfront—Open MRI of Patchogue—Outback—Ovations
Dance Repertory Company—Paradise Bridals—Patchogue Ambulance Co.—Patchogue Animal Hospital—
Patchogue Bowling Center—Patchogue Church of Christ—Patchogue Floral Distributors—Patchogue
Garden Club—Patchogue Lioness Lions Club—Patchogue Manor—Patchogue Picture Frame—Patchogue
Printing—Patchogue-Medford Congress of Teachers—Patchogue-Medford Library—Patchogue-Medford
Schools—Patchogue-Medford Youth Services—Patchogue Physical Therapy—Patchogue Theatre for the
Performing Arts—Patchogue Youth Athletic Association—Paumanok Veterinary Hospital—Pelletreau &
Pelletreau—Pennysaver News—Pilger & Skidmore—Pilot Club of Patchogue—Pine Grove Inn—Popular
Pharmacy Inc.—Pristine Limousine—Profile Coverage—Pro Printing & Graphics—Prudential Cres—
Prudential Douglas Elliman—The Public Relations and Marketing Group—Radisson Hotel—R.B. Hartwell
& Sons Inc.—Reese’s 1900—Relevé Dance Centre—REMAX Property Network—Remember Yesteryears—
Richard York Shoes—Rizzi, Schwarz & Taraskas—Robertaccio Funeral Home—Roe Wallace—Marjorie Roe—
Roger’s Travel Agency—Rose Jewelers—Roslyn Savings Bank—Rotary Club of Patchogue—Charles
Rothberb, M.D.—Ruland Funeral Home—Saturn of Medford—Sayville Ford—Searles Graphics—Secure Self
Storage—7-11—Seven Seas Travel—Sicilia D’Oro Restaurant—Silver Creations—Sign A Rama—Smith, Jung &
Gillis—South Country Opticians—South Fork Funding—Dr. David Spielsinger—St. Joseph’s College—St.
Paul’s Episcopal Church—Alice Stabler—Stage Door School of Dance—Stanley’s Furniture—Staples, Inc.—
State Farm Insurance—Eloise Staudinger—Steve’s Marine Services—Suffolk Chest Physicians—Suffolk
County Perinatal Coalition—Suffolk Life Newspapers—Sunfit Express—Sunset Harbor—Sunwave Liquor—
Swan Realty—Swezey's Fuel Oil—Swiftway Beer & Soda—Tall Tree Flower Shop—T&B Electrical
Contractors—TEC Holdings—Temple Beth El of Patchogue—Temple of Metaphysical Science—The Old
Olive Tree—Thermatrol—Thos. Cornell Galleries—Thursday’s Child, Inc.—Tires Inc.—Tomar Discount
Tires—Top Repair—Tricia’s Hair Galleria—Trio Restaurant—Tracy Alexis Trypuc, RN—Tung Sing Chinese
Restaurant—Tutor Time of Medford—Tupperwear—Carol Tvelia—Two Morrow’s Pub—Ultimate Fitness—
William Underwood—Carl Unger—United Methodist Church of Patchogue—U.S.A. Mortgage Bankers of
America—U.S. Tape Company—Utopia Home Care—Verizon Community Affairs—V.E.T.S. Limousine
Service–Village Construction & Carpentry—WALK—Waldbaums North Patchogue—Water Tiger School
of Tai Chi—Weiner Shoes—Wekerle Agency—West Bank Marina—West Lake Inn—Woman’s Club of
Patchogue—Fred Wood—Woodbox Stove—World Outreach Church of God——Wruck & Wruck—XL
Brokerage—Yannacone & Yannacone, P.C.—Yellow Book USA—YMCA—Yoga Yama—Young Israel of
Patchogue—Ralph Zegel

G R E A T E R P A T C H O G U E C H A M B E R
O F C O M M E R C E ,  I N C .
15 NORTH OCEAN AVE.
PATCHOGUE, NY  11772
PHONE:  631-475-0121
FAX:  631-475-1599

2005-2006 Officers
Marian H. Russo, Vice President
Tracy Trypuc, Vice President
Mindy Skura, Vice President
Pamela Barr, Secretary/Treasurer
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mouth or chew gum, do not turn
away while speaking, be sure your
face is well-lighted, minimize back-
ground noise and distractions if possi-
ble, use gestures or point to printed
information to reinforce what you
are saying, and rephrase any state-
ments the person does not seem to
understand.
Obtaining visual and oral
communication services 

You can ask customers to notify
you in advance if they need any spe-
cialized services. It is a good idea to
familiarize yourself with agencies that
provide these services in your area, so
that you will be prepared when the
need arises. 

Some services, such as an audio
recording of a menu or a large print
version of a flyer, can be prepared in-
house with a business’s own equip-
ment.

You may not charge the cus-
tomer extra to cover the cost of any
services needed to communicate effec-
tively. You should consider them as
part of your overall cost of doing
business. 

You cannot require customers
to bring their own interpreters.
However, if a customer prefers to
bring his or her own interpreter, the
ADA permits you to accept this
arrangement, if agreed upon in
advance. In a case like this, you are
responsible for paying the inter-
preter’s fees. If a customer shows up
with an interpreter unarranged, you
are not obliged to use or pay for the
interpreter’s services, unless you
agree to do so.

The ADA has limits on how far
a business must go in providing effec-
tive communication. Businesses are
not expected to provide any services
that would “fundamentally alter” the
business’s goods and services or that
would cause an “undue burden”.

Customer Disabilities (Cont.
from Page 3)
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